
Walk to END Epilepsy

2025 Fundraising Tips and Tricks



Why We Walk

 Nearly 65,000 people in Colorado and Wyoming 
live with epilepsy.

 The Epilepsy Foundation of Colorado & Wyoming 
exists so that no one faces epilepsy alone. 

 The Colorado Epilepsy Walk brings our 
communities together to make a difference for 
the people we love who live with epilepsy. In 
2024 our walkers helped raise over $160,000 to 
support critical programs and services in our 
community!

 Funds raised from the Walk provide education and 
awareness, training programs on seizure 
recognition and first aid, as well as improved 
access to specialty and supportive care for the 
nearly 65,000 people affected by epilepsy in 
Colorado and Wyoming.



Have You Registered? 

 Go to: epilepsycoloradowyoming.org/Denverwalk

 Make a team



Personalize Your Page

 Add pictures and tell your story!



Set a Fundraising Goal

• Choose a realistic but ambitious goal

• Break it into smaller milestones

• Share your goal publicly to encourage support



Personalize Your Story

 Share why the cause matters to 

you

 Use personal photos, stories, or 

videos

 Make an emotional connection 

with your audience



Use Social Media Strategically

 Post regularly on Facebook and Instagram

 Use hashtags like #WalkToEndEpilepsy

 Tag friends and supporters in your posts

 Use stories, reels, and countdowns

 Keep them short and to the point. 

 Use a personal antidote or fact (1 in 26)

 ALWAYS have a cute picture, meme, or graphic.

 Post about once a month and then once a week for the month 
before.

#whyIwalk #endepilepsy #epilepsysucks #fundraisingiscool







Email & Text Campaigns

 Send personal emails or 

messages to friends, family, 

and coworkers

 Include a link to your 

fundraising page

 Provide updates and thank 

donors personally

 Make it easy for your friends 

and family – send a template 

for an email/social media post 

they can use for asks – and 

provide a picture! 



Send a blast email to 
friends, neighbors, 
coworkers, and family -
it's surprising how many 
people will give if you just 
ask.

Send out a reminder blast 
- a lot of times people 
just miss the email



Get Creative with Fundraisers

 Host a bake sale, 

garage sale, or 

game night

 Organize a raffle or 

silent auction

 Partner with local 

businesses for give-

back events



Leverage Matching Gifts 

 Ask employers if they offer donation matching

 Promote this option to your donors

 Double (or triple!) the impact of contributions



Thank & Acknowledge Supporters

 Thank donors 

quickly and 

personally

 Highlight their 

generosity on 

social media

 Consider a small 

token of 

appreciation



Stay Motivated & Keep Going

 Celebrate each 

fundraising win

 Share progress 

updates and 

success stories

 Remember the 

impact of 

every dollar 

raised



Final Call to Action

Reiterate your goal and how people can 
help

Always include a reminder about the walk 
date and a link to your fundraising page

Encourage last-minute support and 
sharing

It’s never too late to donate!



Make Walk Day Fun!

 Costumes/team t-shirts

 Party Favors

 Tell people where to find you

 Bring a cooler, go out for lunch 
afterward, etc. 

 Make Walk Sunday a part of everyone's 
June tradition!


